TRIED+TESTED

TENTS
LUGGAGE
RAZORS

Uk

STYLE STEALS! BAGS, SHOES & BLING FROM $4




EXCLUSIVE EASY WASH FORMULA™
PROVEN TO WITHSTAND
UP TO 1,500 SCRUBS.”

2015 PPG Industries, Inc. Al

Easy Wash Formula &

xclusive

and E;

registered trademark:
emarks of LF, LLC. The Good Housekeeping Seal is a certification mark of Hearst Comm
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OLYMPIC. Y

SIMPLY. DONE.

pic & Design and One are

OLYMPIC® ONE® Paint — maintain a beautiful finish you can be proud of.

And it’s the only paint-and-primer-in-one with Exclusive Easy Wash Formula.
GQUSEKEEPINS *Results may vary by sheen. Exclusively at m
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OUR “NEW” LOGO:
LOOK FAMILIAR?
The typeface comes directly
from our iconic Seal. We love how
crisp and clean it looks on our
cover—we hope you like it, too.

A WEEKEND
OF AWESOME
OUTFITS

Sarah Rafferty, star

of Suits, takes us on
— e ; " ; a stylish tour of Toronto
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MAKE IT: A
SWING SEAT!

46

YOUR LOOK

22 Tropical Punch
Try our island-inspired
two-minute makeover

24 Hair Removal
The Beauty Lab
sent 442 products
to testers to find
the smoothest
method for you

YOUR HOME

35 Decor Tips + DIY
Bug-off candles,
plus, host a sunny
garden party

38, 87 Ask Peggy
GH'’s manners expert
helps you sail through
life with kindness,
style and grace

48 Just Blend It
Whip up everything
from smoothies to
salad dressing

with our best-of-
the-test blenders

2 GH July 2015

62 Ask Heloise

Score spotless
outdoor cushions and
discover who-knew
uses for sugar

153 Family Room
Let’s go make a
kite—and how to help
pets beat the heat

REAL LIFE

65 Self-Help Tips
Master multitasking,
find out where your
donation really goes,
smart advice from the
creator of Spanx

68 How They Did It
Career-spiration
from the founders
of SoulCycle

73 Heart-to-Heart

A GH essay-contest
finalist finds comfort
in a haze of Aqua Net

79 Your Kids’ Bookshelf
The ultimate summer
reading guide for
young people, plus
teacher favorites

YOUR BODY

84 Health News

+ Wellness Tips
What you need to
know about dense
breasts, plus a really
great stretch

89 How to Master
Summer Mishaps

Our first aid guide has
you covered for any
sting, bruise or burn

97 How | Got My Life
(and My Abs) Back
You'll cry and want

to hug this inspirational
mother of four

GH REPORT

107 From the Institute
Find out what our

Lab experts uncovered
this month

79

YOUR KITCHEN

127 Fun Recipes + Tools
Yummy ideas from
our food team

133 Easy Weeknights
Eat out(side)! Grilled
dinners that give the
kitchen a break

138 Mmm...Morning
A brunch favorite
gets a tropical twist.
It’s coco-nuts!

IN EVERY ISSUE
6 Editor’s Letter

156 At My House...
Andie MacDowell

CHILL SOUPS

56

i1

COVER CREDITS

Photographed

by Colin Faulkner.
Food styling

by Karen Tack.
Prop styling

by Cate Geiger.
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“| WILL
TAKE BEAUTY
INTO MY
OWN HANDS'”

Katie Holmes

Olay Regenerist
Micro-Sculpting Cream
regenerates surface cells
for stunningly youthful,

award-winning skin.

Ol ®

micro-sculpting cream

WORLD'S # /
FEMALE FACIAL SKINCARE BRAND *‘. o) ReGe N eRIST

Your best beautiful begins at Olay.com
*Based on mass-market facial moisturizer and cleanser dollar sales for the past 12 months. \ YOUR BEST BEAUTIFUL™
|



http://worldmags.net/
http://worldmags.net/

Starting at just $6,000,
its easy to find your AWAY.

When you go RVing, AWAY is closer and
more affordable than you might think.

FIFTH-WHEEL TRAVEL TRAILER

TYPE B MOTORHOME

Snap a photo of this tag

with your smartphone

to find an RV dealer,

watch videos, and more.
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GIRL (AND BOY!)

POWER

I WASN’T ALWAYS CONVINCED I'd have
kids someday. I was happily married to someone who
shared my ambivalence: Our lives were full, and we
were dedicated to our careers and enjoyed having
the freedom to travel and socialize on a whim. Then
we had our son, Grey —and now, like most parents,
we eagerly tell any wavering couple, “It’s life-
changing..you’ll love your little one more than you
could have imagined,” etc,, etc. Best thing ever!

Before I gained that clarity, though, I faced
another tiny identity crisis: I had never once consid-
ered the possibility of having a boy. When I'd pic-
tured being a mom, it was always to a girl —someone
who would learn from my experience and benefit
from generations of women having fought for her to
have the same rights and goals as any man, and
whom I could dress in adorable mini-me style.

Well, there are no matching outfits in my
future (what’s up with the lack of good boy
clothes?!). But it turns out my job as a boy-mom is
essentially the same. I have a responsibility to
teach my child about strength. I want to raise a
confident, empathetic person who respects and
celebrates women.

=Y Bacack Ovama
~ B .

What better role models than the powerhouses in
our lives? For me, they are four generations(!) of
women who all graduated from college (insert your
personal girl-power badge of honor here) and the
experts in our GH Institute, where most of the engi-
neers, chemists, product analysts, chefs and biologists
are female. I also have the good fortune of working
closely with Hearst Editorial Director Ellen Levine, a
woman who counts among her many accomplish-
ments that of having been Good Housekeeping’s first
female editor in chief (after 109 years of male reign!).

I am incredibly proud to be part of a brand that
supports women in all walks of life —and grateful
that my son is growing up in a world of women
who are pursuing their dreams as leaders, mothers,
caregivers, entrepreneurs and disrupters. He has
never known anything different, and I hope that
never changes.

N

Jane Francisco,
EDITOR IN CHIEF

jane@goodhousekeeping.com
FOLLOW ME Y @janefrancisco

Share this And B0t the fesnd SYARght o S0 oF th Biggiet fryihe about
cimase change. K.l baigahz

8 b—-.

MORE MANNERS,
PLEASE!
Because civility is

important in all areas
of our lives, our guru
is dishing out her
top-notch advice on
more pages. Look
for her insights in our
Your Home and Your
Body sections.

PRESIDENTIAL FACEBOOK FAN

It was high-fives all around the GH office when
President Obama shared our climate-myths
story on Twitter and Facebook. Kudos, team!

& Climate Change Myths — Debunked!
Exputs sary ot o i o e misgoncptions.

Join the climate revolution—read the article at
goodhousekeeping.com/climatemyths.

o 37 ASY pocicie Mo s,

7B dhaes
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Sian Richards (Jane)
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“I'LL NEVER
LOOK BACK,
| WILL JUST
LOOK
YOUNGER."

Now with more
vitamins than
the leading

prestige moisturizer.

WORLD'S #] % — N ANTI-AGING

. /4 MOISTURIZER
FEMALE FACIAL SKINCARE BRAND

Your best beautiful begins at Olay.com

*Based on mass-market facial moisturizer and cleanser dollar sales for the past 12 months.
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QM E‘X' QM Fix

Covers all shades of

INSTANTLY
COVERS
GRAY ROOTS

s

Covers Gray Roots

Extend Time Between Coloring
Now Available in 5 Shades

W
i L

BROWN LIGHT LIGHT £
BLACK BHWR BROWN BLONDE REDR

X

WATERPROOF FORMULA @

ki NoGrayQuickFix.com

CVS/pharmacy ‘i::? drugstores (D

meijer % Whdyreess Walmart
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Sleep like a baby.

The non-habit forming

sleep-aid from the

. " makers of NyQuil™
y ) . . Sleep easily. .
m 5 ) Sleep soundly. .
- 3 . And wake refreshed.

= Use as directed for occasional sleeplessness. Read each label.
Keep out of reach of children. © Procter & Gamble, Inc., 2014

L] L]
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DISCOVER THE DIFFERENCE | www.naturtintusa.com

AUTIFUL,
ALON-QUALITY COLOR?

4 A

GET THE COLOR
WITHOUT THE COMPROMISE!

With Naturtint, you experience natural, rich, permanent
color without damaging chemicals and harsh odors.
Customize your look with 29 mixable shades each formulated
with natural ingredients and no ammonia. The only thing
you give up is the damage!
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MONOGRAMMING
Make a great
initial impression

O SILVER MANI

O KAKADU SKINCARE
[0 MINI BAGS

[0 2-IN-1 PERFUME

O BEAUTY PEARLS

O STRAPPY FLATS
O TRIBAL PRINTS
O GLOWY MAKEUP
[ DO-GOOD FINDS j nalize anything—even youf =
O SAILOR PANTS imsuit. Monograms are no Ionger GH

5 5
g 0O SMOOTH HAIR : : for the country club.;
| Shirt, $98, bikini top, $44,

. Model Gigi:

" Hadid shows
~-how to stamp

| ‘yourname

¥
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YOUR LOOK
-3 fashion + beaut

Try this modern (easier!) take on the French mani. Paint nail

nude, let dry, then hold the brush from a silver polish (we

tested these sparklers) horizontally and glide each tip under it,
says Deborah Lippmann, founder of the eponymous nail line.

o TESTED Tayos
0

OOD

As seen on the secret ingredient

Creatures of the

e KAKADU

Ka-ka-what? Say it like

is being touted as the
latest, greatest source
of skin-brightening,
protective vitamin C.
“Kakadu plum extract
/s a good natural source
of C and contains gallic
and ellagic acids and
vitamin E, making

it antioxidant-rich,”
says GH Senior Product
Analyst Mary Clarke.

“If stabilized in a
skincare formula,

it may help improve

1. OPI Nail Lacquer in Lucerne-tainly Look Marvelous, $10, ulta.com. ;
2. Sally Hansen Insta-Ombre Nail Color in Grey-diant, $6. skin tone and boost
3. Revlon Transforming Effects Nail Enamel in Holographic Pearls, $5.

collagen production.”
Lab pick (above): DermaDoctor

& et

$95, sephora.com

An itty-bitty
crossbody holds
the essentials—
phone, cash,

lip gloss, donel!

Marc by Marc Jacobs for $110, banana $99, punchcase.com $85, cambridge

100% Bloomingdale’s bag, $298, republic.com satchel.com
exclusively at bloomingdales.com

e

12 GH July 2015

THAT’S
GENIUS!

Bug spray doesn’t have to bug you. Aromaflage perfumes double as insect repellents thanks
to pretty-smelling essential oils like sweet orange and cedarwood. And they even fit in a mini bag!

$30 each, aromaflage.com

“kah-kuh-DOO.” This tiny
Australian plum’s extract

Kakadu C 20% Vitamin C Serum,

ES

¥
o

MIKE GARTEN (polish, perfumes); MARKO METZINGER/Studio D,

styling by Miako Katoh (bags); imaxtree.com (runway).

-
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You may think all pain relievers are the same.
Your doctor doesn’t.

For people with high blood pressure or on aspirin heart therapy,
TYLENOL® is the brand of pain reliever recommended most often by
doctors, more than all other brands combined.

GTOZ OUl "Odd-11INON ©

JYLENOL

Learn more at
Tylenol.com/youshouldknow For what matters most
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April Franzino
Beauty Director

@aprilfranzino

Gy

ISIT BAD TO
APPLY SKIN
CREAM FROM
A POT WITH
FINGERS?

Nope. Dipping into a skin-
care jar won't “contaminate”
the product with bacteria,
reducing its efficacy. The
GH Beauty Lab says most
formulas contain preser-
vatives that make them
stable enough to stand up
to bacteria and air exposure
until the expiration date on
the packaging. Still wary?
Apply with a swab or spoon.
Dip right into our Seal holder

Boots No7 Lift & Luminate
Night Cream, $25, Target

HAVE A QUESTION?
E-MAIL ASKAPRIL
@GOODHOUSEKEEPING.COM.

14 GH July 2015

tried + tested

BEAUTY
PEARLS

The new way to
wear “pearls” is on
your skin and hair.

Brands are rolling out
treatments laced with
pearl-like capsules
suspended in serums.
The beads contain
concentrated ingredi-
ents (for skin, bright-
eners and tighteners
like polysaccharides;
for hair, conditioning
oils such as coconut),
says GH Beauty Lab
Director Birnur K.
Aral, Ph.D. They burst
once pumped out,
providing immediate
illuminating and
nourishing benefits
when applied,

she explains.

Lab picks: Elizabeth Arden
Flawless Future Powered
by Ceramide Caplet
Serum, $60; Nexxus

New York Salon Care
Humectress Encapsulate
Serum, $18 (best for
damaged or thick hair).

o
il
ElizabethArden
R

FLAWLESS FUTURE
Powered by Ceramide™
Caplet Serum
Sérum (:ap.\'nh'&

10FL. OZ. 30 ml €

——c——
— "~

Leave your heels at home! This ladylike

also great with jeans and a tee.

- -~ Navy flats, Ivanka Trump, $125, nordstrom.com.

PPy ‘.‘, Black and white flats, $108, bananarepublic.com.
i

s

= STRAPPYFLATS

shoe is dressy enough for the office, but

MIKE GARTEN (2); CHRIS ECKERT/Studio D (April); MARKO METZINGER/Studio D (shoes).
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Aveeno.

ACTIVE NATURALS-

Naturally Beautiful Results

Aveeno.

ACTIVE MATURALS.

Keep your attitude positive and your o
positively radiant®

skin positively radiant. Sinrghene
ally scru
AVEENO' POSITIVELY RADIANT" Skin Brightening Scrub and SPF 15

with micisture-
Moisturizer. Together, they cleanse, even tone and help improve the look
of brown spots in just 4 weeks. The exclusive ACTIVE NATURALS
positively

formula has soy, one of nature’s most effective skin tone correctors. : gt

ACTIVE NATURALS®

daily

moisturizer

4 L\
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suddenly everywhere

TRIBAL

Add a hit or go
head-to-toe with this
globally inspired print.
We drummed up
pieces at every price!

1. Star Mela clutch, $160, shopbop.com.

2. Sequin clutch, $42, meliebianco.com.

3. Necklace, $12, forever2l.com. 4. Necklace,
$89, pikolinos.com. 5. Dress, $149, bebe.com.
6. Dress, $154, desigual.com. 7. Pants, $39,
joefresh.com. 8. Pants, $59, loft.com. 9. Heels,
$120, marshallsonline.com for store locations.
10. Sandals, $40, justfab.com.

MARKOC METZINGER/Studio D, styling by Miake Katoh

16 GH July 2015
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©Neutrogena Corp. 2015

How to make your stubborn
makeup leave without a fight.

Neutrogena® Makeup Remover
Cleansing Towelettes

Removes 99.3% of your most
stubborn makeup.

Every night, instantly lift away your most
budge-proof, smudge-proof makeup
(waterproof mascara, that means you, t00).

Because waking up to no makeup can
do beautiful things for your skin.

" Neutrogena

#1 Dermatologist Recommended Skincare
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hot list
DITORS
PICKS

0 AIRBRUSHING

The new touch-up: clear
mattifying balms that
smooth and blur pores.
1. Revlon PhotoReady Prime + PR

Anti Shine Balm, $13. 2. YSL REV '1'?—85:
Touche Eclat Blur Perfector, $55, PEL;EOI',{T;,T;'SM-&E"
yslbeautyus.com. 3

O HAIR CLEANSE
Ginger, lemon and basil
extracts invigorate lifeless
locks and your senses.

3. Herbal Essences Wild Naturals
Detoxifying Shampoo, $6.

O STRAND SHIELD
This leave-in spray’s
sunflower oil and amino
acids create a shine-
boosting, sun-protective
veil over hair. 4. Fekkai Pre-
Soleil Hair Mist, $8, fekkai.com.

OBETTER BLUSH

This fun, spongy cream
gives a sheer wash of
skin-brightening color.

5. Lancome Blush Subtil Créme in
Coral Alizé, $24, lancome-usa.com.

O METALLIC MASCARA
On one end, a black volume
mascara; on the other,

a bronze to swipe on for
glitz. 6. Circa Dual Focus Lash
Volumizing Mascara and

Top Coat, $12, Walgreens.

O SHIMMER SHADOW
Glimmery neutrals that
flatter all faces. Try as liner!
7. Essence 3D Eyeshadow in
Irresistible Choco Cupcake, $3,
essence-cosmetics.com.

O SUN SHINE Spritz this
amber-scented body oil

on limbs for a just-off-the-
beach gleam. 8. Estée Lauder
Bronze Goddess Shimmering Body
Qil Spray, $40, esteelauder.com.

O TOTABLE ART Get
carried away with iconic
photog Norman Parkinson’s
vintage shot of Jerry Hall.

9. Charlotte Tilbury x Norman
Parkinson “On Call” Makeup Bag,
$45, charlottetilbury.com.

ENTER TO

WIN

BEAUTY LOOT!
Details,
page 151

MIKE GARTEN
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MIKE GARTEN (lashes); MARKO METZINGER/Studic D, styling by Miake Katoh.

YOUR LOOK
fashion + beauty €

e ol Conts

BEAUTY This nautical-inspired button-front trouser makes waves day or night

These wise buys have
the power to make you _
feel as fab as you look. DRESS

1. Urban Decay The entire
purchase price of Eyeshadow
Primer Potion in Enigma
($20, Ulta) benefits its
women’s rights philanthropy,
The Ultraviolet Edge.

2. Philosophy A percentage \\ % -_’

IT DOWN

of all the beauty brand’s U.S.
net product sales (forever!)
funds its Hope & Grace Initia-

tive, supporting community- '
based mental-health efforts. —

3. Thrive Causemetics 3
For every set of the brand’s gy

false eyelashes (below) v
sold, another is donated
to a woman undergoing
cancer treatment.

Striped top, $88, usa
frenchconnection.com.
Sandals, Marc Fisher LTD,
Premium Faux Lashes, $26, $135, lordandtaylor.com.
thrivecausemetics.com Pants, $23, forever21.com.

Top, $148, bodenusa
.com. Heels, Schutz,
$176, dailylook.com.

“THE FRONT OF MY
HAIR FRIZZES UP
WHEN I BLOWDRY”

m To avoid promoting frizz, blot wet hair

with a towel rather than rubbing, and don’t blowdry

in a steamy bathroom, says Kevin Mancuso, Nexxus New
York Salon Care global hair creative director. Dry the

front immediately, before it can get fuzzy; then pin

or Velcro-roll it back so it stays smooth as you dry the rest.

July 2015 GH 21
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YOUR LOOK
—muy Style tips

Make a splash this summer

with juicy coral lips and an
island-inspired glow. Daniel
Martin, Dior’s celebrity makeup .
artist, shows how to pull off /
this look on any skin tone '

"PHOTOGRAPH BY SERGIO KURHAJEC f’
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.. )  MAKEOVER

Dab pearly \*
cream highlighter 1
or shadow on inner } . . . . .
corere of ayon. | \op fair skin medium skin ‘ dark skin
cheekbones
and bridge of nose.
Essential Shimmering
Facial Whip, $1,
elfcosmetics.com

Over your regular
foundation and cover-
up, lightly brush an
iridescent skin-toned
face powder onto

N Pacifica Golden Lotus Physicians Formula City Dior Diorskin Nude Shimmer
cheeks, sweeping from Highlighting Powder, Glow Daily Defense Bronzer Instant Illuminating Powder
apples up to temples. $18, Target SPF 30 in New York, $15 in 002 Amber, $56, Sephora

Glide gold cream eye
shadow from lashline
to crease, blending
with a finger. Add

Guerlain Summer Waterproof Rimmel London Maybelline New York Eye Studio
a dot of shadow at Cream Eye Shadow in ScandalEyes Eye Shadow Color Tattoo 24HR Cream
center of eyelid. White Sand, $32, Nordstrom Stick in Gold Digger, $4 Gel Shadow in Bold Gold, $7

l l
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LIPS

4
!

r [}
2 =  Pat concealer onto
b lips as a base. Apply
lipstick, using the ) o )
oint of a lio brush BareMinerals Pop of Chanel Rouge Allure Clinique Pop Lip
P P Passion Lip Oil-Balm in Luminous Intense Lip Colour Colour + Primer in
to define edges. Tangerine Pop, $16, Ulta in Insaisissable, $36 Poppy Pop, $18

BEACHY SCENTS
Mist on one of these new lightened-up summer
fragrances with breezy, aquatic notes. Bon “voyage”!

Terry de Gunzburg Bleu Paradis Eau de Parfum, $195, barneys.com;
CK One Summer Calvin Klein Eau de Toilette Spray, $54, Macy’s

Makeup by Daniel Martin, Dior. Hai
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best of the test

Haiv Kemeval

The GH Beauty Lab sent 442 blinded products to testers across
the country to help find the smoothest method for you

sré.qa\

RAZOR

This wet method uses
blades to chop hair
at skin’s surface.

WAX

v

Waxes stick to hair,
removing it at the root
when pulled off.

DEPILATORY

This rinse-off cream
contains chemicals that
“dissolve” hair.

EPILATOR

Tweezer-like prongs in
this device rotate, plucking
out hair at the root.

PAIN _./‘"“u_l ___/; = 'Q_ I,-"'\ J“;:
FACTOR o A = a8/
coSsT $139 $69 $468 $70
(per year, on average) (per year, on average) (per year, on average)
o;'.l%v# Every other day Every two to four weeks Weekly Every two to four weeks
The blades should be You must wait for about The chemicals in As with waxing, wait for
T replaced about every Y8 inch of hair growth and depilatories can give a little growth. There is
KNOW two weeks (no, not may need to repeat to off a pungent odor and ouch potential, and you
months!) for maximum get it all. Pain is possible, carry a risk of causing have to move carefully
safety and efficacy. particularly for newbies. skin reactions. around delicate spots.
Hydrate first with shaving Make sure skin is completely Do a patch test on a small Use on bare wet or dry
FOR BEST cream or oil to guard skin dry before waxing. You area of skin first—and skin, and clean your
RESULTS and improve glide. Rinse can soak up moisture with don’t leave on for longer device as indicated on
blades often to unclog. baby powder if needed. than package instructs! the box after each use.
= oy
WINNER e L——
T - GiGi.
s | D-\l\ simply
MNads "=
BODY WAX ‘ Dol
STRIPS ey
MORMAL SKIN P
£ Crtimag Egitom
Croresh Dpicns.

Its five blades
completely removed hair
in a stroke without
nicking or irritating skin.
Schick Hydro Silk
TrimStyle, $14

24 GH July 2015

These “easy, no-mess,”
nearly painless wax strips
left skin hair-free for
up to two weeks.
Nad’s Body Wax Strips, $8

VT gt B

Best at eliminating hair
and making skin “touchable,”
it also rated near perfect
for gentleness.
Simply GiGi Shower-Off
Hair Remover for Body,
$18, Sally Beauty Supply

This wet/dry model
grabbed “the tiniest hairs”
in one try and scored high
for feeling “comfortable.”

Panasonic ES-ED50
Shaver & Epilator System,
$70, shop.panasonic.com
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It may surprise you that if you're
experiencing any of these symptoms,
you may have Chronic Dry Eye disease:

» Dryness/itching > Sensitivity to light
» Burning/stinging > Blurry vision
> Feeling like » Problems wearing
something is contact lenses
in your eye

> Watering eyes

Chronic Dry Eye can limit your ability to perform daily
activities that involve your eyes. Over time it can have
potential consequences for your eyes—damage to the
front surface of the eye, increased risk of infection, and
effects on your vision. The good news is that treatment
options are available.

© 2014 Allergan, Inc., Irvine, CA 92612, US.A.  APC83KE14 Z= ALLERGAN

TAKE ACTION NOW

SCHEDULE a medical exam
with your optometrist or
ophthalmologist to see if
you have Chronic Dry Eye.
Don't walit.

GO TO mydryeyes.com,
TAKE a brief questionnaire eye
doctors use to assess Chronic
Dry Eye, and SHOW the results
to your eye doctor.

DRY
EYES
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~ Mix peekaboo neopre
“with colorful érochet.
.Top, $638nd:skirt; $81, -
* asos:com: Blue braeelet, .-
. $195,kendrascott.com. Gold 7 *
asbraceletyAva-& Aiden, $29,
ilt.com: Clutch, $45, galian:
€om. Green ring, $58, ¢
suzsomersall.com. Gold
rings,.$42 for set of two,
ruegembon.com. Earrings, $4,
forever2l.com. Shoes, Jessica
Simpson, $79, zappos.com.

il ON LOCATION=
. ALLAN GARDENS _
“~CONSERVATORY

Built in 1910, this green}\ouse
is filled with palms, banana:
trees, orchids and more.
—— torontobotanicalgarden.ca- | . i
Rt

BRI/ ){d} '
A ¥ ‘;"{ .‘E/r -
S

Shop, eat and explore! Sarah Rafferty, star of the
TV show Suits, takes us on a tour of Toronto in pretty,
easy-to-wear outfits —all perfect for day-tripping s

BY RACHEL BOWIE PHOTOGRAPHS BY GABOR JURINA

A
\
5

1
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JEFFREY WESTBROOK/Studio D (stills). Hair by Tony Masciangelo for PIM. Makeup by Simone Otis for Jed Root, Inc. Manicure by Leeanne Colley for PIM.

BARI:‘ \
SHOURDERS g

his summer’s
essential: an
off-the-shoulder
neckline. Look
for it on everything
from loose-sleeved
gauzy dresses to
form-fitting tops. r
Dress, $298, ellamoss.com.
Ring, $128, cynthiarybakoff

.com. Cuff, Vince Camuto,
$48, dillards.com.

EYES
CoverGirl Bombshell Pow-der
Brow + Liner by LashBlast
in Medium Brown, $9

LIPS
Neutrogena Moisture-
Smooth Color Stick in

Warm Caramel, $8

NAILS
Essie in
Style Cartel,
$9, essie.com
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ADD A

abinny bell

¢

SHADES OF BLUE
$38, bodenusa.com

STATEMENT SNAKE
$20, gap.com

N TONE ON TONE
$14, oldnavy.com
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SPOTLIGHT ON

As Donna, executive
assistant extraordinaire
on USA Network’s drama
Suits, Sarah boasts a killer
wardrobe. Offscreen, the
actress and mom of two,
who splits time between
L.A. and Toronto—where
the show films —likes to
keep things casual. (“I'm
not wearing five-inch
heels in the carpool line!”
she laughs.) Get to know
the Connecticut native
once and for all.

WEEKEND WEAR My
summer uniform is a dress.

I also have a closet full of hats.
I'm a redhead, so sunscreen

is a must. The shade is great
with a hat!

HIDDEN TALENT I still have
some synchronized swimming
moves in my back pocket from
camp when [ was 8.1 can really
wow people at a pool party!
DATE NIGHT My husband
and I will do hot yoga or hike.
Then we’ll go out to dinner,
where we can actually talk
without being interrupted.
That’s like winning.

SOCIAL LOVE I like Insta-
gram because it makes me
stop to take in the world. The
other day I got to work just as
the sun was coming up. It was
breathtaking, so I took a pic-
ture and shared it. It’s a way to
post what you're grateful for.

CITY PRIDE Toronto is an
amazing place to be as a fam-
ily. My daughters are 7 and 3.
There’s so much stuff for kids
to do! It’s a very eco-friendly
city —everyone’s riding bikes,
eating farm-to-table food.
PERFECT SUNDAY Ilove
when my husband [who’s from
Finland] gets up before me and
makes Finnish pancakes—
essentially crépes. He'll make
them for the girls, then I get up
and make coffee. That’s perfect.

! i

Fun extras like a
statement necklace or
sparkly baubles turn a

casual daytime look
into a glam slam!

%
- )
A -

1. $158, rebeccaminkoff.com
2. $178, katespade.com

3. $30, accessoryconcierge.com

4. $20, shopprimadonna.com

5. $98, stelladot.com

6. JCP Bold Elements, $18, JCP stores
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NO-HEAT

.. e ==Hotrizontal stripes are
m . : - ' ' seriously slimming in

ody-smoothing'

Get Sarah’s tousled hair
without hot tools!

l ~ ON LOCATION:

: —n — 1 i b ; . LOCAL KITCHEN &

Pick a wave enhancer for E e : £ - . WINE BAR
your hair type (see =, : o o Reminiscent of an Italian
below) and work through ; 3 : o { osteria, this intimate eatery
. it | 1 : is known for its farm-fresh

damp hair. , food. localkitchen.ca

STRAIGHT: Garnier Fructis
Style De-Constructed Beach
Chic Texturizing Spray, $4

o
e
giE;gFG_’_ g
‘?r;ifgx %

WAVY: Bumble and Bumble
Don’t Blow It Hair Styler,
$30, bumbleandbumble.com

CURLY: John Frieda Frizz - "'_5A fO'RONTO-_BA,&Eb ’
Ease Dream Curls Air-Dry SR 4 : 4 ESIGNE
Waves Styling Foam, $10 g | LA

2.

Twist hair into
a low bun (for medium
to thick hair, twist into
two). Secure with pins.

3

Let dry and unwind,
says Mara Roszak,
celebrity hairstylist for
L’Oréal Paris in L.A.

30 GH July 2015
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ANYTHING
PAJAMA

No, not your actual
PJs, but the loungey
look is that comfy.
Keep it luxe, not
lazy, with a more
tailored top.

Top, $275, pinktartan
.com. Pants, Cremieux,
$79, dillards.com.
Sunglasses, $250,
moscot.com. Necklace,
$78, cynthiarybakoff.com.
Watch, $120, store
.swatch.com. Sneakers,
Superga, $65,
dailylook.com. Bag,
$130, deuxlux.com.

ON LOCATION:
WIND GROVE
INTERIORS

For home decor made
by up-and-coming
Canadian artists, visit
this eclectic shop.
windgrove.ca

GH
Mr. Clean Magic Eraser
is the ultimate tool to help
white sneaks stay bright!: -
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ATETRILEA

WHERE WE STAYED

7ile-Carnllon, B
Toeonlt

Our editors (and Sarah!) couldn’t
stop Instagramming the stunning
views from their rooms of the
CN Tower and Lake Ontario
during their stay at this hot hotel.
More perks to love? Tons of tricked-
out tech (bathrooms come with TVs
in the mirrors!) and a top spa, plus
easy access to reservations at
TOCA, the in-house restaurant,

AT

e T I Ly

i b e

controlled cheese cave.
(Yes, tastings are available.)
ritzcarlton.com

‘“’“‘““l‘l" i

A RITZY
JUMPSUIT

Be ready for wherever
the night takes you in
this throw-on-and-go
one-piece. Finish the
look with metallic heels.

Jumpsuit, $139, anntaylor
.com. Earrings, $65,
___ruegembon.com. Blue ri|7|§,\‘—'\_,___
$95, keelysmithdesigns.com.
Bar ring, $90, goldenthread
shop.com. Heels, $30, hm.com——__
@=%2-:GH July 2015
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WHAT’S IN THE BOX?

$29.99/MONTH

Love getting your Birchbox every month? Think of this
as the kids' version, but with an educational twist the
whole family can enjoy together. Surprise Ride Box

SPONSORED BY

Subscription, supriseride.com

EARRING ENVY:$34.50
Statement earrings are everything

this season, and these turquoise
stunners add just the right touch of
color your new wardrobe needs.

Lucky Brand Earrings, luckybrand.com

on

KALE 2.0 | FROM $3.49

It's the return of kale! Just

when you think you've seen
ew (and eaten) it all, there’s a new
hybrid that blends in our other
favorite veggie: brussels sprouts.
Kalettes™, kalettes.com
DENIM FOR DAYS: $89
This dress does double duty for spring. A pair

of cute flats and you're ready for work. A pair

) “Spring is all about keeping things light and easy—

. " . . K of your favorite espadrilles, and you're ready for
from fashion to food,” says Kristine Brabson, site the weekend. Vineyard Vines Denim Dress,
director of GoodHousekeeping.com. Give your vineyardvines.com
home and your look a refresh with these fun finds.

QUIET STRENGTH. THE 2015

CHEVROLET MALIBU OFFERS
A SMOOTH, REFINED RIDE
AND INNOVATIVE STOP/START

CALLING ALL (BUSY) COOKS

g e 7/ ) ' $129.99
TECHNOLOGY THAT CAN 4 4 Ever needed to be two places at once? Meet
SHUT OFF THE ENGINE WHEN = the first smartphone-controllable slow cooker

’ that lets you adjust time and temps from your
s 7 i phone or tablet. Crock-Pot® Smart Slow
: Cooker with WeMo® www.crock-pot.com

CHEVROLET MALIBU

Today’s midsize sedan buyer wants it all! And
MALIBU delivers, with a “2.5-liter inline four-cylinder
base engine that is state of the art,” notes Car and
Driver. Couple that with undeniable good looks and
reliable connectivity of the available 4G LTE Wi-Fi**

for a driving experience you'll want over and over.

*EPA-estimated MPG city/highway 25/36
**Requires compatible device, active OnStar service, and data plan.
See onstar.com for system details and limitations.
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WE'VE GONE TO GREAT LENGTHS
TO ENSURE YOU CAN DO THE SAME.

THE 2015 CHEVROLET MALIBU WITH AN EPA-ESTIMATED 36 MPG HIGHWAY.
The Chevrolet Malibu offers seamless stop/start technology that can
automatically shut off the engine when the car is stopped to increase fuel

efficiency.* So by stopping, you’ll be able to keep going and going. “Most Dependable

Midsize Car” in 2015

CHEVROLET MALIBU FINDNEW

“Malibu with 2.5L engine 25 MPG city. “The Chevrolet Malibu received the lowest number of problems
per 100 vehicles among midsize cars in the proprietary J.D. Power 2015 Vehicle Dependability Study="
Study based on responses from 34,372 original owners of 2012 model-year vehicles after three years
of ownership about problems experienced in the past 12 months. Proprietary study results are based
on experiences and perceptions of consumers surveyed November—-December 2014. Your experiences
may vary. Visit jdpower.com.
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| GOOD EATS

y The city’s food-truck
! o h ﬂ scene is getting serious,

| ¥ ' e - so keep your eyes peeled
for a range of diverse

4gm m street food (mmm, Fidel

Gastro). Prefer a sit-down

| 14 S spot? Bar Raval is the
LS | latest from Toronto’s
1\\1& most-talked-about chef,

7 ll_\__x-— = Grant van Gameren. Go

' for the cocktails; stay for

\ lli',i,lm||'.l. the artful atmosphere.

Drake | thisisbarraval.com
sweater, ﬂgz i 4 General: ‘
and 5k"t2)$com’ N ; Store
clubmonaco.com- - t
Bag,
sheandlo.com-

ART + ARCHITECTURE

Don’t miss the Piet Mondrian
installation (through October)
at the Frank Gehry-designed
Art Gallery of Ontario. ago.net

BEAT THE HEAT

Arrive early if you want to score

a seat beneath a pink umbrella at
Sugar Beach. On weekends, this
posh lakeside spot is packed! : 3
waterfrontoronto.ca # g =

HoT 'HooD £

Get your culture fix
with a visit to West
Queen West, an area
known for its indie art ; :
and boutiques. For one- : Ro‘as*tpork‘
of-a-kind gifts, we love : = gfgandwich from
Drake General Store. o ' '
drakegeneralstore.ca

Getty Images (Drake General Store); courtesy of Bar Raval.

CAFFEINE FIX

Toronto is famous for its range of fresh and

locally made coffees. A few to check out: Ella’s Uncle,
White Squirrel and Dark Horse Espresso Bar.
ellasuncle.com; whitesquirrelcoffee.com; darkhorseespresso.com
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SELECT

EGGSHELL FINISH

ACABADO SER E

~ Benjamin Moore’

Paint like no other.™
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Jjust pewn —
the wax

5
~ OUTDOOR
LIVING

special
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! SWEET ‘
R L | STICKS

i}ll ]
{

HARNEY & S50INS

CHARLESTON :
L gl . TEA PLANTATION

et W 2 Jog

THAT’S GENIUS!

BUG-OFF CANDLE

Make your own insect-repellent citronella candle.
We bugged out when we found this fun project from blogger
Eden Passante of Sugar and Charm. Wazx, it’s on!
See page 150 for the quick how-to.

July 2015 GH 35
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HE FIGHTS DIRTY
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DIRTY IS.

NO MATTER WHERE THEY ARE, TOUGH MESSES DON’T STAND A CHANCE
WHEN MR. CLEAN’S MAGIC ERASER IS PART OF YOUR CLEAN ROUTINE.

©2015 P&G.

WHEN IT COMES m
TO CLEAN THERE'S
ONLYONE

Wet before use. Arinse is required for surfaces that
come indirect contact with food. Use as directed.
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CHRIS ECKERT/Studio D (Sarah); Getty Images (deck).

N
- OUTDOOR °

LIVING, -

special

tried + tested

DECK STA

NS

Freshen up your porch in a lick! These
Institute picks promise to seal out moisture,
add UV protection and guard against wear.

Semitransparent stain in
Coffee, $37, olympic.com

A rich wash shows off
the natural grain.

Solid-color stain in Amster-
dam, $37, olympic.com
Classic navy pairs
well with red brick.

Semitransparent stain
in Cape Cod Gray, $33,
rustoleum.com
Pale gray reads as
white in the sun, but
won’t show dirt.

2X One Coat Solid
stain in Blue Sky, $37,
rustoleum.com
A soft ocean blue
gives a coastal feel
against neutral siding.

e ==

MATERIAL GOOD

Sunbrella fabric
protects against
fading and mildew.

$349, crateand
barrel.com

The aerodynamic
design keeps it
from flying away.
$200, pierl.com

GO BIG!

This XL pick, over
11'in diameter, can
cover a crowd.

$122, overstock.com

WIND SOLUTION

YOUR HOME

Sarah Richardson

Home Design Director

@SarahRichardsonDesign

MADE IN
THE SHADE

A great umbrella lets
you live outdoors

all day and makes a
major style statement.
Find one that suits
your patio personality!

Consider size. The
diameter should

be 5' larger than the
table—if yours is

4' round, you’ll want
an umbrella with

at least a 9' spread.

Buy aluminum posts.
They ensure durability.

You can also count

the spokes—the

more yours has, the

sturdier it will be.

Plan for wind. Most
umbrellas come with

a base, but shop for a B
heavier iron version to

really drop anchor.

EURO CHIC
The navy
pagoda look is
reminiscent of
the Italian coast.

$399, onekingslane
.com

L
HAVE A QUESTION?

E-MAIL SARAH@
GOODHOUSEKEEPING.COM.
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YOUR HOME
ey decor tips

O
OUTDOOR
LIVING

special

GARDEN PARTY!

We tapped pro hostess Abby

Larson, creator of the bridal-bible
site Style Me Pretty, to pass along
her tips and tricks for festive, i _
stress-free celebrations. * . LAID-BACKMENU i

Choose foods that y n
can be enjoyed hot or

cold, like grilled pizza

and pasta salad.

~ ~

= DIY ITlsT
Head to page 150
for the how-to on
these personalizeda.

place settings. o

MODERN “PAPER” PLATES Mix glass
or china with stylish biodegradables,

like reusable bamboo plates and flatware. b
Post-party cleanup is a total breeze. s
Plates, $8 for eight, bambuhome.com

Whenever

I throw a dinner
_ —— _ party, my friend
" TRY IT1S S ; always brings

| & gfﬁ@ﬁzﬁa 4 PRy ) a wine I don’t

.| feelsintimate, R | '} .

\ ¢ hr'ing indpo_r i 2 _' A A. A y sze. DO Ihave
to open the wine
and serve it that
m'ght? —JESSICAB.

NO, you don’t have to serve it unless you want to.
It’s important that you sincerely thank your friend
for her kindness even if you’re not crazy about the
wine. If you have an opportunity, enlighten her
about your current favorite: “Sue, it’s so nice of you
to bring the pinot grigio. It will be enjoyed! I've
recently been into Malbec. Would you like to try
some?” This way, you've thanked her without criti-
cizing her choice and have also let her know about
your present tastes.

stylemepretty.com
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Tia Borgsmidt (left); Jonas Ingerstedt; Getty Images (paintbrush).

=
7

Y

Whip up one
(or two!) on the cheap
in under an hour.

LIVING ROOM

:"‘T_ransform an empty patio by
““upcycling wood pallets.
Pillows; gauzy curtains,
ycandles and paper lanterns
. add ambience.

PALLET

Wood pallets, $16 each,
homedepot.com

0
OUTDOOR
LIVING

special

PAINT

Exterior Barn and Fence Paint,
$15 per gallon, behr.com

WHEELS

Metal casters, $6 each,
homedepot.com
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GENIUS' IDEA

TAKEOUT
WINDOW

Add a countertop
to a kitchen
isill. Pull up a stool
& iner-style eating
on your dec
' Fol suﬁ'llar st s, we
love Office Star ristow

Barstools, $225 for
four, wayfair.com.

Alec Hemer
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hending: -
TINY HOUSES

The miniature movement
hits the backyard.

S il
3 WA

%

.

RERDINC MOOK
Cozy up with a summer sizzler—
rain or shine—in a roofed
lounge area with festive bunting.

i

Cool CAHP

A shed on stilts is the ultimate fort. Kids

will love the pint-size furniture and canvas
F 9 ] privacy curtains —no adults allowed!

HTINT
HANSTON
Pretty much
Barbie’s
Dreamhouse
come to life...and
every little girl’s
fantasy. Fairy
wings optional.

T ok

bkﬁssy BARN

Park a table and chairs instead of
a tractor inside a souped-up garage
for wining and dining guests.
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pierl.com

l

e
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Basket, $40,

-

Banana tree, $20,
lowes.com

Leather pouf, $144,
jossandmain.com

grandinroad.com

Outdoor pillow, $29,

Create an island
vibe even if you’re
stuck in the burbs.
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1

Enclose a space with
pieces of fencing.

2

Add a toilet, sink
and shower.

3

Choose some cute
accessories!

For a similar look, try Atomic
Industrial Guard Stem Mount
Pendant, $195, barnlightelectric
.com; Woodland Imports Wood
Teak Wall Mirror, $140, wayfair
.com; and Blecka Stainless Steel
Hooks, $6 for two, ikea.com.

ks

JUST BUY IT:
Short on space? Install
a stand-alone version!
Then, choose a black
hose—it will soak up

the sun and give
you warmer water.
$283, lowes.com
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ALL YOU Negp ISA

¥l

10 W/I/P UP EVERYTHING FROM

8 '__wéffs,m COCKTALLS
L 0SIUPS SAUGES o POPS.

mf/f
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Pulse, then ch&ck the
sauce: Herbs have
more zip if they’re

= notpureed.

b,

/
/
LS
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NEAT
TRICK

7/
\ Catch drips by
/ pushing sticks through
i cupcake liners.
#MomMagic

i
—
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CREAMY
BRIE
PAGE 144

[

GREEN
GODDESS

PAGE 144

\
TOMATO- |
MISO SMOOTH

PAGE 144

MOVE \,

7/ N
2 b No more separation
- v . anxiety: Dressings
N, ; — F N emulsified in the

I blender never need
~ re-whisking!
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CREAMIER THAN
SKIM WITH
FEWER CALORIES?

YOU RE GONNA
NEED A

BIGGER GLASS.

Silk Cashewmilk
is made with the
creamy goodness
of cashews and just
60 delicious calories.
Taste for yourself.

#silkbloom
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VELVEETA® Queso Burgers

How do cheeseburgers technically become Queso Burgers? By being topped with
a melty mixture of VELVEETA and RO*TEL® Diced Tomatoes & Green Chilies.

Prep Time: 20 min. | Makes: 6 servings

What you need: Make it:
1.5 Ibs. ground sirloin Heat grill to medium heat.
1 1b. (16 0z.) VELVEETA, cut into 1/2-inch cubes Shape meat into 6 (1/2-inch thick) patties. Grill 4 to 5 min. on each side or until done (160°F).
1 can (10 oz.) RO*TEL® Diced Tomatoes Meanwhile, microwave VELVEETA and RO*TEL® in microwaveable bowl on HIGH 5 min. or
& Green Chilies, undrained until VELVEETA is completely melted, stirring after 3 min. Place burgers on bottom halves
6 hamburger buns . of buns; top each with 2 Thsp. VELVEETA sauce. Cover with lettuce, tomatoes and tops of buns.

6 pieces leaf lettuce :
1 large tomato, cutinto 6 slices For more Liquid Gold recipes visit VELVEETA.com
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SINGLE -SERVE

STAR

Oster MyBlend Blender,
oster.com ($30)

Compact and sleek,
this machine whirs up

a portable smoothie for
one in seconds. Operation
is stress-free: Push down
on the jar, and blending
starts immediately.
Replace the blade with
the lid, and your drink is
travel-ready. Though it
has only one setting, the
Oster blends fruit concoc-
tions just as well as its
more imposing rivals do.

58 GH July 2015

OVERALL

Breville The Boss Blender,
brevilleusa.com ($450)

This state-of-the-art blender
aced our battery of tests.
Hankering for a supersmooth
frozen cocktail? No problem.
And with the world’s first
Green Smoothie button, it
transforms tough-stemmed
kale into a drinkable breakfast.
The one caveat: It’s very noisy
(think motorcycle-loud).

We whipped up smoothies, soups, milkshakes
and margaritas, then ground coffee beans,

in 27 new models. Make room on your counter
for one of these top performers

BEST

VALUE

Cuisinart PowerEdge 1000 Watt
Blender, cuisinart.com ($200)
Of all the machines tested,
this was the quietest. But

it’s still a powerhouse at
producing creamy shakes
and velvety soups. Favorite
feature: a built-in timer that
keeps track of how long
you've been blending—hig
help when following a recipe.

b

. 'MIKE GARTEN

-
1 ﬁ
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" CONSUMER

CELLULAR HAS

THE HIGHEST OVERALL
CUSTOMER SATISFACTION OF
ALL MOBILE CARRIERS

—Nielsen Mobile Insights, Q115

PLANS START AT JUST $10 A MONTH.

NO CONTRACTS

Consumer Cellular plans don’t require
contracts—you can upgrade, change,
or cancel your plan at any time, for any
reason. With Consumer Cellular you are
in control.

GREAT VALUE

Get a low, flat rate with dependable
nationwide coverage. You choose the
talk, text and data plans that best fit
your needs with the freedom to change
them as often as you like.

100% RISK-FREE GUARANTEE

If you're not satisfied within the first 30 days,
300 minutes, 300 texts or 300MB of data,
whichever comes first, cancel and pay
nothing, no questions asked.

CALL CONSUMER CELLULAR AT

(888) 820-7412

FREE ACTIVATION

Activation is free for any new phone or
SIM card—a $35 value. Consumer

Cellular can even transfer your existing
phone number for you at no extra cost.

A VARIETY OF PHONES

From simple phones featuring large,
bright screens and big buttons, to
top-of-the-line smartphones, we have
options to fit any lifestyle. Or you can use

(onsumer
Cellular

PICTURED ABOVE:

MOTOROLA MOTO E LTE, HUAWEI ASCEND MATE 2, DORO PhoneEasy 626

AARP MEMBER BENEFITS

At Consumer Cellular, we are proud

that our wireless service is endorsed by
AARP. Members of AARP enjoy exclusive
benefits including:

v 5% discount every month on service
and usage charges

v 30% discount on accessories

v Plus a 50% longer risk-free period

any Consumer Cellular compatible phone,

we'll even ship you a SIM card for free.

FAMILY PLANS

Conveniently share minutes, messages
and data with family for only $10 per
month, per additional line.

Co

-
Real Possibilities

Member-Advantages

OR VISIT US ONLINE AT
nsumerCellular.com/7412

ALSO AVAILABLE AT @ TARGET Sears’

© 2015 Consumer Cellular, Inc. New service activation on approved credit. Cellular service is not available in all areas and is subject to system limitations. Terms and Conditions subject to change.
‘Based on interpretation of Nielsen’s Mobile Insights survey data, which uses respondents’ self-reported rating (1 to 10 scale) of overall satisfaction with their carrier from a national survey of

approximately 90,000 U.S. mobile phone users during Q1'15.

AARP member benefits are provided by third parties, not by AARP or its affiliates. Providers pay a royalty fee to AARP for the use of its intellectual property. These fees are used for the general
purposes of AARP. Some provider offers are subject to change and may have restrictions. Please contact the provider directly for details.
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YOUR HOME
-3 helpful hints

24/, HELOISE

GH'’s stain-busting expert shares her fixes for 4

household dilemmmas and life’s little “oops” moments :

HAVE A QUESTION? E-MAIL HELOISE@GOODHOUSEKEEPING.COM. "..
©

How can | remove
mildew stains from my
outdoor cushions?
—Dina G.

The likely culprits are high
humidity and/or leaving the
cushions out overnight. While
outdoors, brush off mildew with
a scrub brush. Then mix % to

% cup dish detergent (with
bleach) and a glug of laundry
detergent into a gallon of warm
water; test on a hidden spot, then
check after 15 to 20 minutes. If
there’s no harm from the bleach,
wet down cushions with a hose
and scrub with the solution; let
stand 15 to 20 minutes. Rinse
well with hose, then rinse
again, using scrub brush to get
all the suds off. Prop cushions
against a chair to air-dry.

g

UNKNOT A CHAIN NECKLACE

Ny,
-:""”.'- -

P
H
{4
i

SECRET WEAPON
3 USES FOR

SUGAR

SCOUR DISHES

Sprinkle it on a soapy sponge
to gently wipe away stuck-on
food. No scratches!

MAKE A SCRUB
Add a drop of baby oil, then
exfoliate elbows and feet.

HANDY MANI

Mix with liquid soap to get
dirt out from under nails
after a day in the garden.

1 PROBLEM, 3 SOLUTIONS

Help! How do | get
sunscreen off my...

STRAW HANDBAG?

Dampen an old toothbrush,
then dab it in salt and brush it
on a small area, going with the
weave. Wipe off with a damp
paper towel; let dry. If it’s
coming off, repeat until done.
COSTUME JEWELRY?

Put a little white toothpaste
on fingers and rub the
sunscreen spot. Wipe off with
a damp cloth, then dry. Repeat.

WHITE COTTON T-SHIRT?

PLACE THE SPRINKLE WITH USE A SAFETY

JEWELRY Pour a little non-bleach liquid

CHAIN ON A FLAT TALCUM POWDER, PIN TIP TO TEASE laundry d h
SURFACE, LIKE CORNSTARCH OR OUT KNOTS. i UNTANGLED! aundry ete.rgent on the spot
A BATHROOM FLOUR. i and rub fabric together. After

COUNTER. 30 minutes, machine-wash

with warm water. Air-dry.
DON’T MISS ANY OF HELOISE’S HINTS
@ SUBSCRIBE TO GH NOW AND SAVE 81% OFF THE NEWSSTAND PRICE A

Repeat until stains are gone.

STEVE GIRALT (Heloise); Getty Images: istockphoto (spoon); Devon Jarvis/Studio D.
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BLACK-BELT BEAGLE

S
INI:“/
Arm your dog against fleas and ticks @ |
with the killing force of FRONTLINE® Plus. T
Rely on FRONTLINE Plus to kill fleas and ticks, plus L B "f‘.r‘"* »

fleaeggs and larvae, preventing a new infestation. -
Its protection lasts a full 30 days. No wonder it’s the j{,‘\

#1 choice of vets for their pets* and yours! 1!5& 5 o
Frontline.com 4 THE VET’S #1 CHOICE’
MERIAL

*Data on file at Merial. 'Data on file at Merial. ®FRONTLINE is a registered trademark of Merial.
©2015 Merial, Inc., Duluth, GA. All rights reserved. 2015FPPRINTANDWEB (03/2015)
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WHAT MAKES US SO GOOD + DETECTING
CANCER-CAUSING GENES?
MANY o/ THEM WERE DISCOVERED HERE.

Huntsman Cancer Institute has discovered more genes for inherited cancers than any other
cancer center in the world. Genes for colon cancer, breast cancer, ovarian cancer, melanoma,
paraganglioma and neurofibromatosis. How is this possible?

We have one of the most extraordinary research facilities anywhere, with a projected
mile of bench space. Our gifted researchers come from all over the world and have won
numerous awards and accolades for their work, including a Nobel Prize.

And, we have the largest genetic database on earth that combines family histories with
health records to both treat and prevent cancer.

Scientific discoveries made at Huntsman Cancer Institute are making a big impact in the
way cancer is diagnosed and treated. And now, in many cases, inherited cancers can be
detected early, or even prevented before they start.

To learn more or support the cause, go to huntsmancancer.org.

HUNTSMAN ' chancine

CANCER INSTITUTE CANCER CARE
UNIVERSITY OF UTAH
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Stacey Brandfofé

BEACON BLUE
Behr, $33 per gallon,
behr.com

HOOKS AHOY!
Get your entryway
in ship shape by
installing dock
cleats for a nautical
twist on hardware.

YOUR HOME
trendwatch

SUNSET SKYLINE
Olympic, $20 per gallon,
olympic.com

CLASSIC
$4, westmarine.com

COLORFUL
Coconut Beech, $7,
etsy.com

July 2015 GH 64A
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YOUR HOME
—» trendwatch

GINGHAM STYLE g
Add a fun retro vibe
; ? to your table with a W
classic red-and-white | i
~gingham cloth. |
PAINT ON $19, macys.com E— -
A PARTY
This 4th, coat
nails with polish
flecked with
star confetti.

Formula X
Transformer Top
Coat in Glory,
813, sephora.com

BLUES TRAVELERS

Hit the beach, the park or even the airport
in these wear-'em-anywhere espadrilles.
Soludos, $43, bloomingdales.com

BRIGHT BISTRO
Pair a playful candy-
apple red chair with
a pedestal table for
a cafe-inspired kitchen.
$245, serenaandlily.com

WATERCOLOR
STRIPES

Make waves with
this artsy ink blue
place setting.

$48, gracioushome.com

SAVVY SATCHEL

Fool style-maker friends
with this statement bag—
on a budget. $34, lulus.com

MIKE GARTEN (nail polish); timeincukcontent.com (kitchen table).
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If our ancestors had outdoor spaces
! T designed this well, indoor living
' [ may have never caught on.

Presenting the latest way for your ideas to

take shape from Trex® For longevity, style,

eco-friendly design and lifelong value,

it’s setting the stage for Next. Make the

TrexDecision™ by calling 1-800-BUY-TREX

or by visiting trex.com.

¥y f ® o

Engineering What’s Next
in Outdoor Living™

=g Decking: Trex Transcend® Tropicals in Island Mist
© 2015 Trex Company, Inc. All Rights Reserved.
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~» trendwatch

YOUR HOME

7

STOP! PATTERN TIME
Get your wrist in on the action.
$60, store.swatch.com

STAR-SPANGLED
BANNER (LITERALLY)
String up bunting on an
outdoor patio to add
a festive touch.
$20, crateandbarrel.com

le-spiration

Go for a maxi in red,
white and.. teall

/7

THOSE SUMMER NIGHTS
Outdoor fireworks on 5
the agenda? Pack this e 3

cozy cotton throw. X
$85, craneandcanopy.com

LADY IN RED
Pair poppy wedges with skinny white

jeans. Chic yet BBQ-friendly!
Enzo Angiolini, $109, zappos.com

>

2

TIN TWINS

Bring the outside in with
hand-poured soy wax
candles in nature-y scents
like spruce and tuberose.
$20 each, paddywax.com

3
2
2

ARELT]

T v

S

=
L
iy

MIKE GARTEN (candles); Lee Oliveira/Trunk Archive (street style).

64D GH July 2015 + SHOW US YOUR RED, WHITE AND BLUE TAG INSTAGRAM PHOTOS WITH #GHTRENDWATCH.
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YOUR HOME
sy trendwatch

6) boscia.

SKIN SAVIOR

Offset sun-tired red skin with a
hydration-packed blue mask.
Boscia Cool Blue Calming Mask,
$34, Sephora

Look Yankee Doodle dandy

the fashionista way. GRAB SOME SHADE(S)

Stand out in a sea of
tortoiseshell with specs

E in unexpected colors.
%QeG G )’ D Blue sunglasses, $64,
(@) triplegraces.com;

%) n H ow to red sunglasses, Chloé,
<< = p ro p e rly $180, theoutnet.com
@ ~ fold an

’)o \ QQ?' American

17 ALL-SEASON SEAT
ETTE e* flag Double duty! Pop this chair

poolside (it’s outdoor-safe!)

. . or use it as an accent in
1. Fold the lower, striped section E your living room. $768,
of the flag over the blue field. shopcandelabra.com
2. Fold over the folded bottom M )
edge to meet the top edge.
3. Begin a triangular fold by E’T
bringing the striped corner of

the folded edge to the top edge.
4. Turn the outer point inward, [

*
parallel with the top edge, o )
to form a second triangle.

5. Continue until the final m: AT
folds ensure that only the AN
Union (the blue portion with '.

white stars) is showing and a ;\fl‘mﬁ,ﬁﬁ{.’i

imaxtree.com (street style)

open edges are folded in.

64F GH July 2015 ' \
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Nour home, yo:u"r.l-ife.
Make it exceptional.

Inspired by nature,
Caesarstone's guartz surfaces.

Lifetime warranty
et The best stone is

Alpine Mist | Caesarctonbus. T | caesarstoner
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DR. DALE RICE.

Second-career: Veterinarian.

His house style: Ranch.

His roof: Timberline® ArmorShield™ Il Shingles.

His roofing contractor: GAF Master Elite® Contractor.

Dr. Rice gave up a
successful career in
Corporate America for
the opportunity to serve
others and to be home
with his family. As he
puts it: “My home is my
family: it's my kids, it's
my grandkids, it's my
dogs, it's my cat, it's my
veterinary practice. Al
of it is what | expect my
roof to protect.”

FACT: 97.55% ofyproperty owni€rs
m recoffnmend their GAF Ml'?ster Elite® R ) :
GAF MaSter Ellte Roofing Contractor to others. o e

TR STOPPE AOOFNG CIMMACTOR (Bosed on a GAF survey:of over 13,000 property. owners.served by GAF Master Elite® Coniractors). " Manufacturer!™
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after 8 p.M.

Take a ; \\
real lunch. iy
Food and fresh S

air do wonders

for focus.

No more desk

dining! 4
.

Do a split shift.
Leave at a reasonable
time (say, 5 P.M.)
and unplug. Still got
work to do? Log
back on for an hour

f
Tackle tough
tasks in the A.M.
It’'s most people’s
most productive
time. Return calls
and e-mails later,
when your brain
needs a break.

GET
TIME

ON YOUR
SIDE

L ¥ L Laura Vanderkam, author of
the new book I Know How She Does It
(Portfolio, $28), asked 133 working mothers
with high-responsibility jobs (e.g, lawyers,
physicians, corporate managers) to log
every hour of every day for one to two
weeks to see exactly how they managed
their minutes. Their sneaky strategies will
surprise you! Steal a few of their tips and
tricks (see boxes) and work em like a boss.

sy e

= ] {
gy QOANDAY
g \NDER 400 S

Schedule a
4 p.M. triage.

An hour before you
want to leave, assess

your to-do list. What
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REAL LIFE
ey qdVvice + inspiration

/s

TARA
VAUGHN
BALDWIN

Lifting the spirits
of kids whose
dads died in war

HER INSPIRATION
When Tara Vaughn
Baldwin’s Navy SEAL
brother, Aaron Vaughn,
was killed in a helicop-
ter crash in Afghani-
stan in 2011, he left
behind two young
children. Crushed by
the loss, Tara, 32, was
even more devastated
for his kids—and his
comrades’ families as
well: “I found out

40 kids lost their dads
in the same crash,” says
the Florida-based mom
of two. “It hit me: These
kids are going to grow
up without dads.”

STARTING OUT

Tara envisioned an adventure camp
for fallen soldiers’ children that would
offer archery, horseback riding and
fishing—“things they would have
done with their dads,” she says.

In 2012, she founded her nonprofit,
Operation 300.

THE IMPACT

With money from local fund-raisers,
Tara ran her first camp in Martin
County, FL. Since then, 125 kids have
come through her programs. Recently
Tara launched a crowdfunding
campaign with DreamFund to build
Operation 300 a permanent home
with a mess hall and bunkhouses.
Kristi Rusnak, whose 9-year-old son,
Stephen, has attended three times,
says Operation 300 has been a
godsend: “Stephen never showed
emotion after his dad died. When he
went to camp, it was the first time he’d
been around kids who’d lost their
dads, too. He’s happy there. It’s like
he’s home.” Support Tara’s efforts at
operation300.com. —Ada Calhoun

Tara’s camps are open to
girls and boys ages 5 to 18.

%E\‘j{; a X

A camper and a mentor
trade high-fives.

GIVE
$MARTER

Your friend is running
a 5K and asks you to
make a donation

to Charity X—so you
send a check. Ever
wonder how it’s spent?

Every group divvies
the money differently,
and some nonprofits
do a better job of using
resources than others.
“The crucial question is:
What will your donation
achieve?” says Peter
Singer, author of the
book The Most Good
You Can Do (Yale
University Press, $25).
Before donating,

find out exactly how
Charity X uses its funds
to support the cause it’s
dedicated to helping.

How to do it?

Websites such as
thelifeyoucansave.org
and givewell.org break
down organizations’
spending and rate their
effectiveness. “If you're
buying a dishwasher,
you look for the best
value,” Singer notes.
“Apply the same
standards to nonprofits.
Giving from the heart is
wonderful —but you’ll
do more good by giving
with your head, too.”

BEST ADVIGE |'VE EVER RECEIVED |

“My father used to ask my brother and me, “What did you
fail at today?’ He encouraged failure. When a parent gives
you permission to do that, you learn to take risks and try
new things. Real failure is not trying.”

— SARA BLAKELY, FOUNDER AND OWNER OF SPANX

66 GH July 2015

Getty Images (donation jar)
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Just because your bladder is changing doesn’t mean you have to.
TENA® InstaDRY™ pads have unique super-absorbent micro beads
/-1- that lock in moisture and odor. TENA LETS YOU BE YOU.

®

Available at Walmart >,

For more information, visit www.walmart.com/TENA
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REAL LIFE
ey CcOreer-spiration 4

HOW THEY DID IT

WHEELS OF
FORTUNE

Meet two women responsible for
starting a fitness revolution

FITNESS JUNKIES Julie

Rice, a talent manager, and
Elizabeth Cutler, a real estate
agent, got talking over lunch
one day in 2006 about the
prospect of opening their own
indoor cycling studio. They
loved the intensity of the
workout, but they felt some-
thing was missing in their local
spin classes: There wasn't any
joy in them. “Exercise should
feel addictive physically,
emotionally and spiritually,”
says Elizabeth. A few days later,
they sketched out a business
plan, and six weeks after that,
SoulCycle was born in New
York City. Since then, their
spirit-boosting, heart-pumping
brand has gone nationwide,

SOMETHING BEYOND
EXERCISE “Pushing

yourself with people you love is
a powerful feeling,” says
Elizabeth. She and Julie thrived
on group exercise: In the past,
Elizabeth loved hiking with
pals, and Julie logged miles
with a running club. They
dreamed of creating a workout
that would give riders the same
feel-good vibes, with exhilarat-
ing tunes, soothing lighting
(most SoulCycle classes are
taught by candlelight) and
inspiring instructors “who
cheer for you,” Elizabeth says.
“We wanted every class to feel
like an experience.”

STEP INTO MY OFFICE—

JULIE RICE
& ELIZABETH
CUTLER

Ages: 45 (Julie, left)
and 47 (Elizabeth)
Current home:
New York City
Families: Husband
Spencer, daughters
Phoebe and Parker
(Julie’s); husband
Allen, daughters
Nina and Lucy
(Elizabeth’s)

Julie notes. “You take it one
step at a time.” She and
Elizabeth drafted their first
business plan on a napkin.
Before signing their studio
lease, they crunched numbers
over coffee and came up with
their pay-per-class model. “We
figured we'd need 75 riders a
day paying $27 apiece to cover
costs for our studio and
instructors,” Julie says.

TICKET TO RIDE Not long
after renting their first studio,
Julie and Elizabeth hit a snag:
Per the terms of their lease,
they couldn’t hang signage on
the building’s exterior. Without
cash for marketing, they got
creative, posting flyers and

A studio in Malibu. Above:
You can buy the signature SoulCycle
cruiser for home use at soul-cycle.com.

“It became our symbol,” says
Elizabeth. They also bought a
rickshaw on eBay and parked

it out front. “We painted it
silver and put a sign on it with
an arrow pointing at the
studio,” Julie says. “Every day,
we got a $65 parking ticket. But
it got people in the door!”

NOT ALWAYS SEEING EYE
TO EYE IS OK To help them
navigate big decisions, Julie
and Elizabeth hired a business
coach. “We’ve been working
with her for six years. She
taught us how to communicate
better—how to get ‘unstuck,”
says Julie. Their best business
advice? Says Elizabeth: “Keep a
good attitude. Believe the sun’s

with 45 locations. The ladies I MEAN, STARBUCKS “People  handing out cute yellow always shining, and you'll get g
took GH for a spin through think you need a massive game  camouflage T-shirts with through the tough times.” K
their story. plan when you start a business,”  SoulCycle’s wheel on the back. —Rachel Bowie &
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+ TRY A SOUL-FUL WORKOUT! BOOK A CLASS NEAR YOU AT SOUL-CYCLE.COM.
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BENJAMIN MOORE REGAL®
SELECT INTERIOR PAINT

Smudges, scuffs and splashes happen, but Regal
Select Interior keeps the busiest rooms looking
clean and beautiful. It not only stands up to
scrubbing, but thanks to cutting-edge technology,
it amazingly resists household stains in the first
place. So the rich color is all people notice. Regal
Select can handle anything life (or maybe a kid)
throws at it. Benjamin Moore. Paint like no other.
To find an authorized retailer near you go to
benjaminmoore.com.

NEW WINDOWS FOR YOUR HOME

For window replacement, homeowners

trust Champion Windows. Champion

has designed, built, and installed their EVERY HOME NEEDS A

own products for over 60 years, with an c"AMP’@"
exclusive lifetime guarantee you won’t ®
find anywhere else. Improve the

appearance and energy efficiency of

your home today with a free in-home
estimate. GetChampion.com

CHATEAU STE. MICHELLE
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Chateau Ste. Michelle is Washington i"r_j \/
state’s founding winery featuring award-

winning wines and an unparalleled tasting
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As a little girl, Alexis Calabrese found comfort

In a haze of Agua Net at her tough-cookie
grandma’s New Jersey beauty parlor

CHILDREN WEREN’T ENCOURAGED at the Beauty
Palace, but when I was a kid, still toddling around in
Mary Janes, I spent quite a bit of time there.
The Beauty Palace was my grandmother’s salon in
Lincroft, NJ, the kind of place where women went for
weekly sets, perms and rinses. There was no extra
charge for the gossip that flowed all day long just
like the strong coffee brewed in the back room.
My maternal grandmother, Marion —“Mommom” to
me—worked six days a week, closing the shop at 5:30
sharp before cashing out the register, folding the last
stack of towels and locking the door.

The Beauty Palace had a sophisticated, kid-free
vibe, but as the boss’s granddaughter, I had a golden
ticket. I'd follow her around the shop, periodically
pocketing little tokens from the stylists: brightly
colored combs from their drawers and candies from
bowls at their stations. Between customers, Mom-
mom would sit me down in her section, drape a pink
cape across my shoulders and clip spongy rollers into
my straight brown hair.

“At least your color isn’t mousy,” she’d say, tsk-ing
when the rollers slid out. Then she’d give me a quick
shot of Aqua Net and pin a flower behind my ear.

“Those highlights are like natural henna. You're the
real deal, my beauty cutie.”

I loved watching her work, the blur of her strong
hands as they teased out curls or snipped away at a
wet head. I was lulled by the orderly routine, soothed
by the sequence of tasks, including the job Mommom
gave me. At the end of the day, [ used a magnet
shaped like a lollipop to pick up rogue hairpins that
had fallen to the floor. The pins stuck with a satisfy-
ing click. When I was done, Mommom shook them
from the magnet into an old cigar box.

As she sterilized the pins in hot, soapy water so
they could be reused the next day, I sat on the counter
next to the huge sink, listening to her stories. On our
way out, after everything was done, I tucked the
magnet into a vase at the front desk, where it would
stay until my return.

When my grandfather retired, so did Mommom.
They moved to South Jersey, where she became a
traveling stylist, curling and setting customers’ hair
in their own kitchens. She set up beds in the guest
room for all the grandkids, including my brother and
me. It became our second home, an escape from our
house in Westchester County, NY, where we were
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under the siege of our parents’ divorce. Their split was
ugly, long and heated, the kind that swallows history
and spits it back in ruins. Whispers of our family’s
demise wound their way around town, into the school-
yard and playgrounds, gripping me with a shame that
took years to shrug off.

My grandparents hated every second of it and
made regular trips to see us. Mommom made break-
fast, walked us to the bus stop and put dinner on the
table every night. She swept cobwebs from dark cor-
ners and put fresh flowers in vases. But she did not
coddle. When I told her some kids had teased me
about my “broken” home, she shooed away my self-
pity with a wave. “I’ve seen broken plenty of times,”
she said, locking her arm with mine. “Trust me,
there’s nothing broken here.”

When school ended each year, my brother and I
escaped to the piney woods of my grandparents’ yard
in South Jersey. On sunny days, we went to local
orchards to pick peaches and blueberries and then
drove to Point Pleasant, on the shore, for clams and
mussels. In New York, I hated helping in the kitchen,
but in Jersey, I had my own apron. I learned how to
cook with Mommom’s cast-iron skillet, how to care-
fully drop corn fritters into sizzling oil, stir chowder,
roll dough. There were always cousins around for
dinner —aunts and uncles, too—and during those
meals, I never saw my grandmother sit down. She
ladled food, wiped spills and kissed stained cheeks,
moving around the table like she used to move
around her shop, eyes everywhere, hands flying,
never missing a beat, like a conductor making music
from random notes, coaxing a song from discord.

On Saturdays, she made her styling rounds. I car-
ried her bag, a sturdy straw vessel decorated with
splashy blue flowers and neatly packed with cigar
boxes, each one holding something different —
scissors, combs, pins or pastel curlers.

Her customers always put out treats for me, but
watching my grandmother work was still the main
attraction. Her fingers moved like lightning, twisting

Alexis at age 4,
with Mommom.
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tufts of silver hair into tiny pin curls, then into per-
fectly patterned rows. There was no lollipop-shaped
magnet for me to pick up pins with, but there was no
need. She never dropped one.

MOMMOM?’S LITTLE HOUSE fell quiet the year my
grandfather died. She started spending more time in
New York, in our new house, with my new stepdad. I
had my own issues with all the changes. As a high
school freshman, I moved to Manhattan to live with
my father, which distanced me from my mother,
though not from Mommom. She sent money so I could
buy bus tickets to visit her. We'd stay up late, telling
new stories and shaking out old ones.

My life never settled, and I ended up bouncing
back and forth between the city and my mother’s
house in the suburbs. As I made my way through high
school, college and the years after, it was Mommom
who was my port in the storm.

In my early 20s, when I was starting my career in
advertising, I brought Mommom to my hair salon in
the city, where I dropped most of my paycheck on a
cut. She loved all the new techniques and studied the
stylists as they worked. “Can you imagine? An iron
for straightening®?” She held it in her hands, feeling
the weight, imagining the possibilities.

As my career took off, she started to slow down,
traveling less and seeing the doctor more. But she was
still the person I called when things got rough. Every
time I stumbled out of a breakup, lost a business pitch
or fought with a friend, she was there. Even when
confusion invaded and she called me late at night to
see if [ was picking up Chinese for dinner, I still rel-
ished the sound of her voice. Just the sound of it
steadied me, like a strong hand at my back.

Eventually, Mommom moved into a nursing home.
She had a roommate who spoke Spanish and a staff
who never cared to know her name. One Sunday,
she called to ask if I could send her some books.

Left: Alexis and her
grandmother in 2000.
Top: Mommom at
Alexis’s mom’s home

in Katonah, NY, in 1980.
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there, carefully selecting quality ingredients to build
the perfect summer salad every day. Like hand-slicing
sweet strawberries, washing and chopping whole heads
of Romaine and freshly grilling chicken right in our
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Together
in 1990.

“Just something to pass the time,” she said lightly.
“Anything to pass the time.”

I said I would, grabbed my coat and headed across
the bridge to Jersey.

I found her in the community room, sitting by her-
self, picking through coupons. The sight of her poring
over the slippery guts of the Sunday paper froze me in
place. She looked up, saw the tears glowing in my eyes
and calmly shuffled me out to the hallway, where she
smoothed my hair behind my ears, instinctively check-
ing for split ends.

“Sweetheart, it’s OK. I'm fine. Now, let’s go to my
room, where you can tell me all about that big job of
yours.” She looked up and down the hallway. “One
question.” A smile shone behind her brown eyes.
“Where the hell am I?”

WHEN MOMMOM DIED, I was left with a knot of heart-
ache that loosened over time, but never quite dissolved.
There are moments when I hear her voice, like when
I’'m brushing my daughter’s hair and the light bounces
just right: “You can’t pay for that color, honey. There’s
not a bottle on Earth that can capture that!”

Over the years, I've learned to live without her by
keeping her memory close. I tell her stories to my kids,
freshening up details and pointing out pictures in
dusty photo albums.

And then, a few years ago, while I was clearing out
my uncle’s attic, Mommom and I met again.

My cousin Ashley found the straw bag. The tur-
quoise flowers were still bright, but the straps were
worn and the buckles pockmarked. Inside, a stack of
cigar boxes, each one packed with rattail combs, curl-
ers or pins, lay intact.

“What’s this?” Ashley was holding the lollipop.

“A magnet,” I said. “I used it to pick up bobby pins
at Mommom’s shop.”

I turned it over in my hands, recalling pink walls and
leather chairs. I smelled the heady scent of Aqua Net,
heard the hum of hairdryers muffling Mommom’s voice
as she put the stick in my hand and kissed my cheek.

“Off you go, my beauty cutie,” she whispered in my
ear. “Off you go.”

Alexis Calabrese is a creative director and
copywriter working on her first novel. She lives with
her husband and children in New Jersey.

NEW
WRITING
CONTEST

silvey
Linings

***

SHARE
YOUR
SILVER
LININGS
STORY

Life is complicated,
but sometimes it
has a funny way of
working itself out.
Tell us about a time
when a wrong turn
took you to the right
place or you found
unexpected
happiness at the
end of a long road.

HOW IT WORKS:
Submit your story of
1,500 to 2,500 words at
goodhousekeeping.com
/memoir-contest. You'll
be entered for a chance
to win $2,000 and
possible publication

of the winning story

in a future issue or on
goodhousekeeping.com.

DEADLINES:

Entries must be
received by midnight
September 1, 2015.
One entry per person
is allowed. Submitted
material cannot

be returned or
acknowledged. The
winner will be notified
by March 1, 2016.

ELIGIBILITY:

Open to anyone age 21
or older who is a legal
resident of the United
States, the District

of Columbia or Canada
(excluding Quebec).
For details, see

page 150.
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LEMONADE

Raise your glass to a new take
on a seasonal favorite. Our classic

lemonade, hand-shaken with real

blackberry puree.
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At participating Wendy's® for a limited time.
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MIKE GARTEN

SUMMER READING

Keep kids sharp over break with smart new releases that
sneak in learning, plus a few teacher favorites

WATER, WATER EVERYWHERE

Outstanding in the Rain by Frank Viva Teach your little one to
appreciate wordplay with this vibrantly illustrated book,
which tells a rainy-day story with clever cutouts. Ages 3-6, $718

= e M)
FETER 818

WE ALL
SCREAM FOR...

Ice Cream Summer by
Peter Sis A boy embarks
on a summer of discov-
ery, with a tasty twist:
Every lesson he learns
has to do with the sweet
treat. Ages 4-8, $18

CINDERELLA 2.0

Interstellar Cinderella
by Deborah Underwood;
illustrated by Meg Hunt
The classic fairy tale
gets reimagined with
Cinderella as a cosmic
mechanic. Girl power all
the way! Ages 3-5, $17

TEACHER PICK

(AGES 3-5)
1 Knuffle Bunny:
A Cautionary
f £ Tale by Mo
et ot A 59| Willems

KN"-{‘FFLE"BUNNY “Anything and
— everything by
Mo Willems —he’s hilarious! My class
loves Knuffle Bunny and all his
Elephant and Piggie series books.”
—CHRISTINA INGHAM,

kindergarten teacher, Memorial
Elementary School, Natick, MA

e |5]=]:9 e:9

TWEENS + TEENS

Three Day Summer

by Sarvenaz Tash

Remember how exciting it
was to have a summer crush?
This story’s all about that:
Michael and Cora lock eyes
and —well, you know the rest.
Ages 12+, $18

Finding Audrey

by Sophie Kinsella From

the author of the Shopaholic
series (for adults), a story
about a traumatized

teen who finds healing

in an unexpected place.
Ages 12+, $19

Fell of Dark

by Patrick Downes

A chilling, masterful novel
about a pair of young men
grappling with mental
illness. Thought-provoking
stuff for mature readers.
Ages 14+, $18

More Happy Than Not

by Adam Silvera A teen
coming to terms with

his sexuality seeks out

a mind-altering treatment.
Sensitively told, about
issues today’s teens
confront every day.

Ages 14+, $19

The Invasion of the Tearling
by Erika Johansen

The second installment of

a trilogy (the first is already
headed for the big screen,
with Emma Watson to star)
about a queen who’s fighting
to protect her realm.

Ages 14+, $25

MORE PICKS! A Handful of Stars by Cynthia Lord, about the bond between a girl and the daughter of migrant workers (ages 8-12, $77). »»
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TEACHER PICK

(AGES 4-8)

One Big Pair
of Underwear
by Laura Gehl;
illustrated by
Tom Lichtenheld

Seve Bic Pair of

“This counting
book with a theme about
sharing has lots of silly twists
and exuberant rhymes.
A favorite read-aloud, for
children and their parents.”

—NANCIE ATWELL,

2015 Global Teacher Prize

winner, Center for Teaching and
Learning, Edgecomb, ME

NIGHT ADVENTURE

Orion and the Dark by Emma Yarlett
This book’s hero hates bedtime. Then

he meets a nocturnal creature (named,

natch, “the Dark”) and learns there’s
nothing to fear. Ages 3-7, $17
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_ MIDDLE GRADE

Adventures With Waffles by Maria Parr;

illustrated by Kate Forrester Trille shares
everything with Lena, but Lena isn’t

as forthcoming. Why? he wonders. Parr
explores the trials of young friendship
with charm. Ages 7-9, $76

Ruby on the Outside by Nora Raleigh
Baskin Ruby wants to confide in her
friend about her mom’s imprisonment —
until she finds out her pal’s family was
touched by the very crime that put her
mom behind bars. Ages 8-12, $17

Tromie,

Lost in the Sun by Lisa Graff After
inadvertently causing a tragedy, Trent

is reeling: angry, hurt, feeling like an outsider.
He links up with Fallon, a girl with

a gruesome scar, and forges a friendship
that changes his life. Ages 9-12, $17

Circus Mirandus by Cassie Beasley
A boy sets off on a quest to find

a magician who can save his ailing
grandfather’s life. Totally immersive
(plans for a movie version are in the
works!). Ages 9-12, $18

TEACHER PICK

(AGES 9-12)

Number the Stars
by Lois Lowry

ToE 1o

RY\

B
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£ “A riveting account

of how the Danish
Resistance helped their
Jewish friends escape
the Holocaust. It
teaches important lessons about

! \’“ tolerance —and a part of history
g )‘ that can’t be ignored.”
f —SYLVIA CHAPMAN,
third grade teacher, Midfield
Elementary School, Midfield, AL
More Picks for Young Readers!
""?Poa I "\0 | | Lm}lcr E{utjlrtw]n,hl
{ EJ@‘TJ 13r44 |
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SWIM FANS BIRTHDAY WISH KITTY CAPER TOUGH COOKIE TOO-TALL TALE
Pool by JiHyeon Lee One Word From William & the Missing Little Kunoichi: The The Big Princess

A wordless story about
two shy kids who
connect at a crowded
pool. Perfect for pre-
schoolers (and anyone
with an imagination!).
Ages 3-5, $17
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Sophia by Jim Averbeck

and Yasmeen Ismail
Sophia wants a giraffe

for her birthday, but her

parents won’t budge.
Great vocab builder for
kiddos. Ages 4-8, $18

Masterpiece by Helen
Hancocks When the

famous Mona Cheesa
is stolen from a Paris

museum, feline detective
William tackles the case.

Ages 3-7, $17

Ninja Girl by Sanae
Ishida Kunoichi knows
she’s gotta train like
crazy to be a warrior.
Gorgeous watercolors,
great message.

Ages 3-7, 817

by Taro Miura

Little readers will love
the geometric artwork
in this story about

a princess who
outgrows her castle.
Ages 2-5, $15

B Lost and found: Emmy & Oliver by Robin Benway (ages 13+, $78). ® Teens on a road trip: Kissing in America by Margo Rabb (ages 14+, $718).

MIKE GARTEN
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Books contain words. When words are consumed
our child’s brain will

in sentences and stories, Y’
grow and develop. Reading may result in a larger
VOCABULARY, expanding IMAGINATION or good
GRADES. Keep in reach of children.
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MAKE EVERY MEAL
THE MOST IMPORTANT
MEAL OF THE DAY.

Every meal made with veggie protein instead of meat is good
for you and the Earth. Find out why at MorningStarFarms.com
and take the Vieg of Allegiance™ #VegAllegiance

/
100% Y EGETARIAN®

JUSE WHAT THE
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#GHDIETSECRET

RASPBERRIES

Got a few lbs. to lose? Eating more berries may help

make it happen. A cup of raspberries packs a whopping

8 grams of fiber for a mere 65 calories, and new research in the
Annals of Internal Medicine suggests that simply focusing on
eating more fiber can be a diet game changer. When study
participants upped their fiber intake to 30 grams per day, they
dropped 4.6 pounds over a year. People who followed a more

complex plan—counting calories, cutting out aleohol, balancing
nutrient ratios (huh?!) —lost an average of only a pound and a
half more. The scientific rationale: Fiber helps keep you sated
for long stretches so you don’t wind up craving high-calorie
foods. (In other words, you eat healthy without thinking about
it]) If you're not dazzled by razzies, consider cucumbers, apricots
and eggplant—all surprising sources of fiber.
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YOUR BODY
3 health smarts
. = HAS A BREAST-DENSITY

NOTIFICATION LAW IN PLACE
(AS OF PRESS TIME)

NO LAW
WHERE YOU LIVE?
If you'd like to see
one enacted, visit
areyoudense.org.

Jaclyn London,
M.S., R.D.

GH Nutrition Director

@jaclynlondonRD
yg

M NOT
INTO WATER.
WHAT ELSE
CAN I DRINK?

Enjoy a cup or two of
unsweetened coffee

(ves, coffee counts!) or
tea in the morning, then
sip fruit-infused sparkling
water all afternoon and
evening. You can add
fresh or frozen fruit to
seltzer, or buy the bottled
version (my fave: Hint
Fizz water in cherry,

$18 for 12 bottles).

Finally, eat more fruits
and veggies. Strawberries,
spinach, peppers and
melon can deliver up

to a half-cup of H O per
serving. The amount of
fluid you need depends
on your weight, the
outside temperature, how
much you exercise and
the state of your health.
But as a general rule, most
of us need a minimum of
eight cups daily, and those
who work out vigorously
or sweat a lot should

drink even more.

HAVE A QUESTION?
E-mail askjackie@
goodhousekeeping.com.
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MEDICAL UPDATE

DON’T BE DENSE

ABOUT DENSE BREASTS

If your boolbs have more fibrous tissue than fat, they're
considered dense —and tough to read on a mammo.
New legislation aims to make sure you know that

Find your state on the map above. Is it

pink? If so, screening facilities where you
live are now required by law to send a
notification when a mammogram reveals
that a patient’s breasts are dense. The letters
begin something like this: Your mammogram
shows that your breast tissue is dense.
Dense breast tissue is very common and is
not abnormal. However, dense breast tissue
can make it harder to find cancer on a
mammogram and may also be associated
with an increased risk of breast cancer.

HERE’S WHAT THAT REALLY MEANS:
On a mammogram, fat appears see-through,
while dense tissue is solid, says Marisa C.
Weiss, M.D., founder of breastcancer.org.
Since tumors also appear white, dense tissue
makes finding growths “like looking for a
snowball in a blizzard,” she says. About 40%
of women ages 40 to 74 have dense breasts,
and for the 10% of women with breasts in the
densest category, the risk of breast cancer
is double that of women with average breasts.
So now you’ve got the info. B